
Flexibility + Loyalty 
= Increased Revenue  
+ Deeper Relationships

A SNEAK PEEK AT OUR NEW SOLUTION
- A MORE FLEXIBLE APPROACH TO LOYALTY



Why does loyalty matter?
“Gaining a new customer is five times more 
expensive than keeping an existing one. So, if 
you can sell an existing customer tickets to ten 
performances, it is fifty times more cost-effective 
than selling the same number of tickets to new 
customers.”

Baker Richards, January 2017



Why does flexibility matter?

“A significant proportion of previously frequent 
cultural attenders have not yet returned to any 
cultural venue and less than 1 in 3 of those have a 
future booking. For those who have not yet 
returned, Covid safety concerns are the key factor 
holding them back”

Insights Alliance ‘Missing Audiences’, November 2021



Why does flexibility matter?

‘Young people aren't joiners. They don't do 
things the way that their parents did.’ 

“Maybe there's a little truth to that. But a lot of 
times what I see is young people are in fact 
joiners. They love to subscribe. But they may not 
believe that your offering is optimized for them”

Robbie Kellman Baxter for TRG Arts, April 2022



Discovery and 
development

Feature release, 
training and 
support

We are here



What’s the solution?

Ticket 
Subscriptions!



Series subscriptions



Series subscriptions



Class or course subscriptions



Festival 
subscriptions

2 adult weekend 
passes 
@ £10 = £20
‘Horrible Histories’ + 5

2 child day passes 
@ £6 = £12
‘Horrible Histories’ + 3

£16

£1
£4

£3
£2

£4

£2
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Ticket Subscriptions
in action















































What’s next?

WEB & PARTNER
INTEGRATIONS 

REPORTS TRAINING & 
DOCUMENTATION 

EVENTS & 
CONSULTANCY

#SpektrixHubs



Thank you!


