
Low complexity / 
High Impact
Spektrix + your website



62%

Of all transactions in 2024 in the 
US and Canada

took place online on your website, 
compared to 38% in person 

or by telephone



Considering your priorities

● Think of what you actually need 
and implement that

● Longer term or immediate. What 
are you implementing this 
week?

What is ‘high impact’



Best practice examples

MAXIMIZE NATIVE 
SPEKTRIX 

FUNCTIONALITY

1
LEVERAGING SUBSITES

2
DO EVEN MORE WITH 
PARTNER PRODUCTS

3



Maximize native 
functionality



Asking for donations

Suggested donation at checkout

● 78% of low level donations are online

● Can be implemented without a web developer

● Review default value & dynamically align the ask 
with the customer or value of order





Upsell with Supplementary 
Events

Amplify your revenue streams

● Add-ons tied to a specific date or time

● Styling required

● maximize your revenue streams, deepen 
audience engagement







Leverage 
Subsites







Subsites as your primary 
purchase path

● low-eort way to get your online purchase 
path up and running from the get-go

● start with a subsite and then decide to 
stay or migrate

● address seamlessness issues when 
resources are limited.



Implementing a second 
purchase path

● a "plug-and-go" solution alongside your 
main website

● a second purchase path for specific 
events or projects without impacting your 
main website



Implementing a second purchase path

SECOND 
WEBSITE





Implementing a second purchase path

NEW 
FEATURES 

OR TESTING

SECOND 
WEBSITE



Implementing a second purchase path

POST 
PURCHASE 

UPSELLS

NEW 
FEATURES 

OR TESTING

SECOND 
WEBSITE





Do even more with 
partner products



Leverage tailored purchase paths

Best in class integrated platforms

● Spektrix as central CRM

● Smooth purchase path for your customers











Do even more with partner products

1 Maximize native functionality

Make the most of subsites2

3

Checklist: pages 6 & 7


