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Spektrix & Dotdigital
Two systems, one solution
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One o emails
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Marketing Automations
Facebook / Google Ads 

Reporting
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Personalisation



Park Theatre

● Lapsed Booker Program that increases 
incentives over time 

● Personalised Events using the Audience 
Agency Segmentation model

● Over £2000 in direct revenue. 



Default Version



Version B
Tag: Kaleidoscope Creativity

Version C
Tag: Experience Seekers



● Automated Program targeting first time 
bookers to bring them back with a free 
upgrade to their VIP Lounge

● The Program has a ROI of 3074%

● Over £1200 in direct revenue. Customers 
are also buying additional tickets. 

Bradford Theatres
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Advanced 
Personalisation



Confirmed Tickets 
Synced with

Order Insights

Events and Instances 
synced with 

Product Catalog

Web Insights
Cart Insights



Product Catalogue



Demonstration

https://docs.google.com/file/d/1bfPIkkVqOJcfMY1oHkRq9xanuY1DuvCX/preview


Testing Now



Liquid 



Product Blocks for fast Email creation1

Abandoned Basket emails2

Personalised Event Recommendations3

Working On



Ensure you are ready to start using  Basket Abandonment Emails 
as soon as its released

SET UP GOOGLE TAG MANAGER

ADD THE BASKET SUMMARY WEB COMPONENT

DESIGN YOUR EMAIL

Get Ready Now!

Page 13 of your 
Workbook



Get Ready Now!
Be ready to make the most of the new data by becoming a Program Pro

BIRTHDAY PROGRAM
WELCOME PROGRAM
CREDIT REMINDER 

IMPROVING RETENTION
LAPSED BOOKER
MAILING LIST RE-ENGAGEMENT


