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● Will it help you expand your 
audiences? 

● Will it help you build deeper 
connections with audiences? 

● Will it help you increase your 
revenue?

● Will it help save your team time?
●

What brings the most value
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Working On:
Enhanced Customer Seat 
Selection

Nina Primeraki

Client Integrations Lead
she/her



Mobile-first Accessible

Easy 
integration

Single area 
reserved & 
multi-area 

Enhanced Seat Selection



Early access to 
Enhanced Customer 

Seat Selection

Scan Me



Spektrix Payments

We are streamlining your 
customers' buying journey to be 
faster, more flexible, and more 
profitable than ever

Mike Powell

Payments Enablement Manager
he/him



Free CHIP 
terminals Google and Apple Pay

Spektrix 
frontline 
support

Automatic Card 
Updater

New features, hardware, and options 



Faster, more flexible, and more profitable 
buying journey than ever

Direct 
Checkout Quick Upsell

Buy Now, Pay 
Later with Apple 

& Google Pay

Purchase 
Reservations 

Online

It’s easier than ever 
for customers to 

secure their tickets 
while managing 
their budgets.

Customers will be 
able to complete 

their purchase in a 
single click using 

Apple Pay or Google 
Pay on mobile.

Maximise secondary 
spend by taking 
customers from 

email to completed 
purchase in just 

three clicks.

Your customers will 
be able to complete 

their reservation 
purchases online, 

eliminating the need 
for manual phone 

processing.
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Recently Released Working On Working On Working On

One-Click 
Checkout

3

Customers will be 
able to complete 

their purchase 
without logging in, 

creating a password 
or needing a magic 

link.

Working On



Recently Released: 
Buy Now, Pay Later with Apple Pay and Google Pay

It’s easier than ever for customers to secure their 
tickets while managing their budgets.

You incur no extra cost beyond existing Visa/Mastercard 
rates, unlike direct integrations with buy now pay later (BNPL) 

providers.

1



Recently Released:
Buy Now, Pay Later with Apple Pay and Google Pay

1

The only BNPL option for clients in the UK is Klarna

There are no current options for BNPL in Ireland



Working on: Direct Checkout

Customers will be able to complete their 
purchase without logging in, creating a 

password or needing a magic link

2



Working on: Direct Checkout

Available now, with more options
being added

2



Working on: One-click Checkout

Customers will be able to complete their 
purchase in a single click using Apple Pay or 

Google Pay on mobile

3



Working on: One-click Checkout

Available now 
More options in 
development to 

improve customer 
experience across 

your website

3



Working on: Quick Upsell

Maximise secondary spend by taking 
customers from email to completed purchase 

in just three clicks.

4



Working on: Quick Upsell

Using Dotdigital and Spektrix Payments to help 
drive upsells and donations

4



Working on: Purchase Reservations Online

Your customers will be able to complete their 
reservation purchases online, eliminating the 

need for manual phone processing.

5



Working on: Purchase Reservations Online5



Want to learn 
more about 

Spektrix 
Payments?

Contact 
mike.powell@spektrix.com



Spektrix & Dotdigital
Enhanced 
communication with 
your audiences

Erica Noel

Client Success Lead
she/her



Recently Released:
Customer Service Emails 

Ensure audience members 
receive vital information 
about venue changes or 
cancellations

Bypass contact preferences 
to deliver essential updates.

Trigger a dedicated e-ticket 
email exactly when you want, 
like 24 hours before the 
event.

Control when your 
e-tickets hit inboxes



Maximise your open rates

Recently Released:
Send Time Optimisation



Recently Released: Pre-Event Email Template 

One Template > all events
Generate marketing campaigns 

in minutes

Extra Spektrix data fields that 
sync from Spektrix to Dotdigital 
automatically





Recently Released: Pre- Event Email Template 

Generate marketing 
campaigns in minutes
One Template > all events

Extra Spektrix data fields that 
sync from Spektrix to Dotdigital 
automatically

Ready to use out of the box - only 
styling and branding needed



Working on:
Spektrix & Dotdigital Improvements

Round Up 
Emails

1

Trigger emails 
on website 
behaviour

3

Use donation & 
membership 
order data to 
personalise 

emails

4

Abandoned 
basket emails

2



Working on: 

Multiple Events in one Pre-visit email

Simplify comms for Customers2

1 One pre-visit email

Great for festivals3

1



Working on: Abandoned Basket

Easy, code-free setup2

1 Improve conversion rates

High-impact personalisation3

Re-engage customers & 
recover potential lost revenue 

2





Working on: Trigger emails based on web behaviour3

Remind customers about 
events they’ve viewed, 

but haven’t booked

Follow up with membership 
benefits to customers who 

are considering signup 



Working on: Synced donation order history4

Include the Fund to 
strengthen donors’ 
emotional connection to 
the cause

Thank donors by pulling 
in donation amounts

Encourage eligible UK 
taxpayers to complete a 
Gift Aid declaration



Working on: Synced membership order history4

Personalise messaging
Target specific 
membership types

Remind members of their 
unique benefits to 
improve engagement 
and loyalty

Include Customer Passes 
for easy access to 
Membership Pass



● Benchmarks based on over one 
billion  emails sent by 800+ 
Spektrix clients worldwide

● Success stories, quick wins, 
and best practice advice

● Download the report today, or 
keep an eye on your emails



Working on:
Event Sales Dashboard & 
Report Parameters

Miriam Wright

Reporting Specialist
she/her



Working On: Report Parameters

Gain greater flexibility and control over your reports.



https://docs.google.com/file/d/1PlQVXteCe6L_DkrJY_FCJXp3pKcHXZL5/preview




https://docs.google.com/file/d/1Q435iTR-tbp8U5z0SMlGE7Syv2HD37p5/preview




Working On: Event Sales Dashboard

A real-time, interactive, in-app dashboard to provide you and your 
partners with an instant, high-level view of key data, including sales 

performance, inventory, and historical trends.

Data-driven insights to power your event strategy



Early access to Event Sales 
Dashboard & Report 

Parameters?

Parameters Dashboard



Roundup

Mark Gaukrodger

Senior Product Marketing Manager
he/him



Recently Released: 
Great British Summer Savings VAT Relief

VAT for children’s admission in the UK will 
reduce  to 5% over the summer

You’ll be able to set a tax code override 
against ticket types to make this work

Why it’s needed What’s changed



Recently Released: Event Instance Creation - 
Bulk Recurring Timeslots

Generate an entire day’s worth of event instances, 
and replicate them across your calendar, in just a few clicks.



Recently Released: Self-Service Data Imports

Import Customer, Membership, and Donation data



Recently Released:
Fundraising Roundup
More flexibility, deeper insights



Recently Released: Variable Recurring Giving

caramoor.org/support/become-a-member



Capture the fundraising insights that maer most 
to your team

Recently Released: Custom Attributes for 
Opportunities



Recently Released:

Better donor recognition for 
Households

Better Event Invitation Tracking for 
Organisations



Recently Released: Enhanced Update 
Multiple Opportunities tool



community.spektrix.com

To lean more about our latest Fundraising updates, visit:



Thank 
You!

Discover recent 
releases and 

upcoming 
improvements


