
Recultivate Your 
Connection

May 20th, 2026 12pm EDT/5pm BST



Jake Larimer
Consultant, 

Fundraising Specialist
he / him

Presenters

Lucy Robinson
Senior Client Success 

Consultant
she/her

Sara Stevens
Lead Client Success 

Consultant
she / her







Information



What makes you proud to 
be a fundraiser? 



Camps and Classes
Festival Season

Golf Tournaments

Summer

Season Announcement
Subscription On Sales

Fundraising Events

Spring

Pantos
Giving Tuesday

End of Year Appeals

Winter

Season Kick Off
Fall Fundraisers
Gallery Opening

Fall



Agenda

Introduction

1
3 Top Tips

2 3
New at 

Spektrix

4
Questions



Powered by Purpose

Arts professionals say…

● Fundraisers are creative and 
innovative

● Impact keeps fundraisers in the 
sector, but resources are scarce

● Opportunities for tech to make 
work more eicient, but diicult 
to implement



-3.6% Decrease in number of donors YoY to 
nonprofit organizations as of Q4 2025

Decrease in number of donors YoY 
who last gave less than $100-7.9%



● Success follows intention, even amid financial 
pressures

● Trying something new creates opportunities 
for new donors to connect with you

● Inviting past donors to engage in new and 
meaningful ways can turn the tide on arition

Cultivating Success



Activation & Impact

Your Focus: Pride &  
Impact

So you can do the impactful work, 
connecting with people and 

building communities.

Our Focus: Activation
Spektrix helps you implement 

technology to best support your 
fundraising eorts.



Identify 
New 

Supporters



Build 
Meaningful 

Relationships
Identify 

New 
Supporters



Build 
Meaningful 

Relationships
Oer New 

Ways to 
Give

Identify 
New 

Supporters



Targeting Duplicate Customer Records

Refining Your Online Donation Ask for Previous Donors

And more on the way!

Set Up a Subsite

Activation Workshops



Identify New Supporters





Pattern Spotting

Box Oice

Lack of visibility 
on potential 

members

Marketing

Lower 
engagement on 

campaigns

Fundraising

Manual work and 
static data



Addressing the Gaps

 Automated Data

 Personalized Asks

 Team-Wide Visibility



 Depths of Data

Average 
Donation

Number 
of Events 

Booked

Average 
Spend

Days 
Booked 

in 
Advance



Building Tools That Last

Auto Tag Customer Group



Auto Tag

Spend per customer

Number of visits over time

1

Current membership status

2

3



Customer Group

● Immediate visibility

● Upselling opportunities

● Surprise and delight!





Build Meaningful 
Relationships



Build Meaningful Relationships

You already have the perfect 
candidates in your system

Those who have already shown 
propensity to give

Thinking of seing up a new 
philanthropic giving scheme?



Fundraising Appeal 

START
APPEAL 
EMAIL #1

DELAY 7 
DAYS

DECISION: 
DID THEY 
DONATE?

SEND 
THANK YOU

APPEAL 
EMAIL #2

END



7x

Emails sent through Programs 
have

more engagement than one o emails!



SEND 
THANK YOU

END

APPEAL 
EMAIL #2

DECISION: 
DID THEY 
DONATE?

DECISION: 
DID THEY 

CLICK?

END

APPEAL 
EMAIL #3

DECISION: 
DID THEY 
DONATE?



The Power of Automation

ED

“Dotdigital has genuinely transformed the way I 
work.

It saves me an enormous amount of time, looks 
fantastic and has made a real impact.”
Sabrina Bauer,
Membership and Appeals Oicer
ENO and London Coliseum





“An eective way of 
reaching donors on a 
personal level is creating a 
survey that takes donors 
on a journey.”

Pippa Mackie
Partnerships Manager
The Cultch

26% said they would 
consider leaving a 
legacy gift

Highlights

28% said they would 
consider becoming 
a monthly donor





“Six years later, Mike remains deeply engaged as both 
a patron and a donor.

He’s become one of our nearest and dearest 
supporters—and it all started with a simple question:

Sara Clark
Director of Development

Cincinnati Shakespeare Company

 “Would you like to meet for coee?”



Finding new ways to share impact 

Younger donors care a 
lot about impact and 
supporting a cause 
they care about…They 
aren’t giving out of 
obligation; they are 
investing in outcomes



Enhancing Ways of 
Giving



Empowering Your Frontline

● Take the fear out of fundraising: Equip 
your Box Oice and Front of House teams 
with the confidence to make the ask.

● Extend your ways to give: Translate your 
digital campaigns into warm, in-person 
and phone conversations.

● Book our 'Asking for Donations' 
Workshop: Upskill your team and turn 
everyday interactions into genuine 
impact.



Cultural Transformation
We completely transformed how our 
team feels about fundraising, moving 
from fear to empowerment.

Patron Engagement
Oered patrons a chance to support 
something they already loved, 
deepening their connection.

The Power of Your Frontline



Variable Recurring Giving

Recultivating connection 
through personal choice, 
flexible support, and 
lasting impact. 

● More choice for your donors

● More ways to contribute

● More control of their impact

● Right out of the box 

● Using Spektrix Subsite or 
API



Variable Giving



8% +2.3%





New in Fundraising
Recent and Upcoming:



Opportunity Attributes

● Group opportunities 
together 

● Record extra details 
against them.



Campaign Attributes



Campaign Attributes



Automated Tax Receipts

● IRS and CRA Compliant

● Automation at your own pace 

● Editable in real time

● Cumulative Receipts come Year End



● 90 minute sessions

● Live Q&A with experts

● Hands on Spektrix

● Network with Peers

● Scheduled Weekly Sessions

Fundraising Instructor Led Training



UK & Ireland
June 3rd 
3pm BST

US & Canada
June 9th
2pm ET





Tuesday, 2 June
Tuesday, 8 September

Wednesday, 9 September
Thursday, 4 June

Tuesday, 6 October

Tuesday, 16 June
Wednesday, 17 June

Tuesday, 22 September
Wednesday, 23 September

Tuesday, July 28
Wednesday, July 29

Wednesday, October 21

Tuesday, June 23 Monday, August 17
Tuesday, August 18 Thursday, August 20 Friday, October 23



Connect to the parts of your work that 
make you proud

Don’t be afraid to try new things

1

Let Spektrix support you

2

Key Takeaways

3



And more!





Questions?



Thank You!


