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1. Create a new Google Analytics 4 (GA4) account

2. Configure the GA4 account

3. Check if you have a Tag Manager account already

4. Import a template into Tag Manager

5. Publish your changes live

Five simple steps
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Spektrix Website Admin
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1. Install GA4 on your main website

2. Test your website works

3. Wait 24 hours to view data in GA4

4. Implement / Update any Cookie Management 

Platforms

5. Configure GA4 to track other objectives

Further steps and 

considerations
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GA4 Reporting 
The missing piece of the puzzle 

Chris Unitt, One Further





GA4 - Reports 
GA4 - Explorations 
Looker Studio



GA4 - Reports





















Get yours! 
https://onefurther.com/work/spektrix 

https://onefurther.com/work/spektrix


Pros Cons

Easily accessible Basic reports aren’t great

Can add custom reports Custom reports are a WIP

Can remove irrelevant reports No drill-down option

Can’t share them between accounts

Can’t schedule email delivery



GA4 - Explorations













Pros Cons

Funnels! Shorter date range

More flexibility Confusing interface

Can’t share them



Looker Studio











Pros Cons

Really flexible layouts Data quota limits

Multiple data sources Can take time to develop

Shareable Some GA4 data not 
available



What to use



GA4 Reports Day-to-day ‘just checking’

GA4 Explorations In-depth / one-off bits of 
analysis. Plus funnels

Looker Studio Fancy, shareable reports 
and dashboards 



What to do 
(three takeaways)



1. Delete (or move/hide) anything irrelevant

2. Get your GA4 reports in order - they’re the most 
accessible to everyone

3. Create some Looker Studio reports for regular, 
shared reporting



Thanks very much

@chrisunitt 
onefurther.com

http://onefurther.com
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UNDERSTANDING USER 
BEHAVIOR VIA GA4
for Spektrix Presents Google Analytics 4
Yosaif Cohain (he/him)



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Hi from CI!
We help arts and culture organizations 
market smarter:

Digital Advertising 
Email Marketing
Search Engine Marketing 
Search Engine Optimization 
Social Content Creation
Website Analytics 



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Your User = 
Your Primary 
Stakeholder



“

C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Behavioral data takes you
from hindsight to insight. 



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

3 Levels to Understanding 
User Behavior:
1. Get started with the default
2. Make your data accessible
3. Customize your data for your needs



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

LEVEL 1: 
GET STARTED



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

GA4 has new site-level engagement metrics.



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

We shouldn’t stop at site-level behavioral data - we must drill deeper in 
order to learn more.



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Enable Enhanced Measurement to collect behavioral data without code.



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

LEVEL 2:
ACCESSIBLE DATA



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Invest in Your Success
Configure the default reporting interface
Build Explorations
Create and automate dashboards



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

LEVEL UP:
CUSTOM IMPLEMENTATION



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Instead of measuring content only by individual pages…



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

...categorize them into meaningful groupings.
Try section/subsection/template/genre, etc.



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Don’t just 
capture page 
URLs–collect 
metadata about 
the page.

Site Section: Tickets

Language: English

Page Type: Production Details



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Define meaningful components 
track them.
Through GTM, add tags that will let you see 
how your users interact with the tools, 
features, and content you create for them.
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GA4 “CHEAT 
CODES”
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GA4 is a challenge—and 
an opportunity.

Growth Mindset
Use GA4 to improve at analytics and better understand 
your users

Don’t wait for perfection to begin
A phased approach might work best for your 
organization and your budget

Prioritize the User and the UX
Your website’s main stakeholder is the user
Behavioral data and analysis helps you maintain a 
user-centric approach to your website



C  A  P  A  C  I  T   Y    I   N  T  E  R  A  C  T  I  V  E

Timely and Relevant Resources
https://bit.ly/Follow-Up-Resources-Capacity



Thank you!
Yosaif Cohain
yosaif@capacityinteractive.com 
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